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AI IN MARKETING

Marketing Campaign Best 
Practices

1. Choose a primary campaign goal

2. Be specific about your audience

3. Make sure your campaign includes touchpoints for 
the whole buyer journey – Awareness, 
Consideration, Validation, and Conversion



How you first get in 
front of your target 
audience

How your target 
audience learns that 
they have a problem 
that needs to be solved 
(and urgently)

How your target 
audience decides that 
your business is the 
best solution for their 
problem

EVALUATION VALIDATION CONVERSIONAWARENESS

How your target 
audience gets in touch 
with you/your sales 
team

Marketing Across the Buyer 
Journey

AI IN MARKETING



AI & DESIGN TOOLS

● Audio Pen (Thought summarization)
● Eleven Labs (AI audio)
● DALLE and Midjourney (AI image generation)
● Riverside (video and podcast recording)
● SummarAIze and Swell AI (content repurposing)



AI IN MARKETING

AI Prompting Best Practices

1. Incorporate RICE in initial prompts where possible: Role, 
Instruction, Context, Examples

2. Have AI do research and generate a framework, and then 
have it follow its framework

3. Give one task per prompt and be clear and specific.

4. Consider your AI’s memory and network.



Let’s get started!



PROMPT #1A: AUDIENCE

I own a business in a small but growing town in Ontario, 
Canada called Erin. My business offers [services]. I'd like 
to create a marketing campaign that [goal]. 

As an expert in this field, what are the common 
characteristics (e.g., demographics, psychographics, life 
situations, interests, etc.) of the audience you think would 
be best for me to target for this marketing campaign?



PROMPT #1B: AUDIENCE NEEDS

I own a business in a small but growing town in Ontario, 
Canada called Erin. My business offers [services]. I'd like 
to create a marketing campaign targeting [audience 
description]. 

Please share 5-10 concerns that my target audience has 
that is holding them back from [conversion].



PROMPT #2: REFINE AUDIENCE NEEDS

Of these concerns, if you were a marketing professional 
with decades of experience, which one or two concerns 
do you think would be best to address in a targeted 
marketing campaign aimed at [audience and goal]?



PROMPT #3: IDENTIFY CAMPAIGN ASSETS

Now, with this understanding of my target audience and 
their primary concerns, and any other audience insights 
you can find in your research, please propose which types 
of marketing assets I should include in this campaign. 

Make sure that these assets help guide potential buyers 
along the buyer journey and help them convert via 
[conversion method].



PROMPT #4: REFINE CAMPAIGN ASSETS

Review the response - what needs to be adjusted? 
Example:

I don't have a large budget, and I want to focus on 
activities that I can do quickly and easily without a great 
deal of technical marketing expertise. Please narrow 
your suggested assets down to ones that are both 
simplified and also might take advantage of word of 
mouth and community social groups.



PROMPT #5: DRAFTING ASSETS - SOCIAL MEDIA

Choose one of the assets and have ChatGPT draft it. 
Example:

For your first asset (Social Media Posts in Community 
Groups), please draft a series of 6 unique posts that I can 
post over a 2-week period. Make sure to follow your own 
direction on purpose, action and CTA. Where you would 
like to use a testimonial, craft a fake one as a 
placeholder, which I can replace later.



PROMPT #6: DRAFTING ASSETS - EMAILS

Choose another of the assets and have ChatGPT draft it. 
Example:

Now I want to focus on your recommended asset, Simple 
Email Campaign to Past Clients, but include elements of a 
referral program, such that the emails can target the 
recipient or the recipient's network. Please draft 2 emails, to 
be sent a week apart, the first which is more 
educational/awareness focused, and the second more 
optimized for conversion. Feel free to include a fake 
offer/promotion/discount, which I will replace with my own.



PROMPT #7: DRAFTING ASSETS - ARTICLE

Choose another of the assets and have ChatGPT draft it. 
Example:

I also have a website and am focusing on building out a blog 
with helpful articles for [audience]. Please draft a blog 
article covering all relevant topics regarding [campaign 
goal], making sure to address or incorporate the 10 concerns 
you first gave me.



PROMPT #8: DRAFTING ASSETS - NON-DIGITAL

Force ChatGPT to get creative. Example:

Lastly, I'd like to do some non-digital marketing as part of 
this campaign. As an experienced but innovative marketing 
expert, what non-digital marketing assets or approaches 
would you propose for my audience and campaign goal?



NOW WHAT?

Taking copy to 
the next level 
with design



AI IN MARKETING

Canva Best Practices

1. Create a brand kit

2. Browse templates - within and outside of the purpose and 
industry

3. Google and Pinterest can be great sources of inspiration

4. Apply design best practices - emphasis, contrast, alignment 
and balance, etc. 



hello@futurpruf.com

647-862-6674

Greater Toronto Area serving businesses 
across North America

We’d love to help you 
build the next big thing!


